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truepricefoundation.org

True Price
Towards multiple Value Creation
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True Price is a social enterprise with the mission to realize 
sustainable products that are affordable to all by enabling 
consumers to see and voluntarily pay the true price of 
products they buy

We envision a world where all products are sold for a true 
price and the global economy is sustainable
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19TH AND 20TH CENTURIES: PRICE & PROFIT BASED MARKET ECONOMIES HAVE 
BROUGHT MATERIAL WELFARE | AT A COST
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IMAGINE: YOUR NEIGHBOURS START A COMPANY
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AND HE DECIDES TO THROW HIS GARBAGE IN YOUR GARDEN
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• That your neighbor throws the mess of 
his lemonade in your garden is not only 
disrespectful

• From an economic perspective, these 
costs are shifted to you: now, you have 
to spend time and resources on 
cleaning things up

• These are external costs or externalities

NOW ITS YOUR PROBLEM…
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Market price

Product

CONSEQUENCES OF PRODUCTION… WHICH IS NOT CAPTURED IN THE 
MARKET PRICE, THESE COSTS ARE ‘HIDDEN’

Co2 emissions 
from transport

Biodiversity 
loss on the land

Farmers and 
workers earning 
less than a living 

incomeWater used on 
the farm
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A TRUE PRICE IS A MARKET PRICE + SOCIAL AND ENVIRONMENTAL COSTS

Market price

Environmental 
costs

Social 
costs

Underearning

Gender equality 

Freedom of 
association 

Health & safety at 
work 

Soil pollution 

PrivacyLand use and 
biodiversity 

Contribution to 
climate change 

Land transformation 

Air pollution 

Use of fossil fuels 

Soil degradation 

Scarce water use

Water pollution 

Land rights

Underpayment 

Intimidation

Child labour

Forced labour

Use of scarce 
materials 

Not for distribution
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Product

External 
costs

Social 
costs

Environ-
mental 
costs

True 
Price

Retail 
Price

Target

THE GOAL IS NOT TO MAKE THINGS MORE EXPENSIVE, BUT MORE 
SUSTAINABLE
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WE DEVELOP THE GLOBAL TRUE PRICE STANDARD WITH A.O. DUTCH GOV., 
WAGENINGEN UNIVERSITY, RABOBANK, ABN AMRO, BIONEXT, LTO

True Price Gap = costs for 
remediation

Compensate 
damages

Prevent future 
damages 

Restoring 
repairable damage

Costs to monitor 
and audit

Compensation for 
unrepairable 

damage
Financing 

improvement

Fine for damage to 
the rights

+

+ +

+

Purifying water 
that has become 
polluted

Compensating for 
CO2 emissions as 
long as CO2 capture 
is not realistic

Investing in knowledge and material to grow 
plants and flowers to increase biodiversity on a 
plantation (and thus prevent/limit land use)

Penalizing child 
labor to incentivize 
companies to 
prevent (instead of 
compensating) 
child labor
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APPLICATIONS OVERVIEW

True pricing

(1) Internal: organizational
transformation

(2) External: consumer
communication

1.1 Selection of 
suppliers

1.2 Human Rights 
Due Diligence/ 

Reporting
1.3 Sustainability 

strategy
2.1 Transparency 2.22 Voluntary

payments
2.3 Fixed payments

Not for distribution
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EXAMPLE  TRUE PRICE OF FOOD
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TRUE PRICE EXPERIMENT BY ALBERT HEIJN



14Copyright 2023 True Price Foundation. Alle rechten gereserveerd. Vertrouwelijk, niet voor publicatie. 14

EXAMPLE  TRUE PRICE OF ELECTRICITY
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GOVERNMENTS AND UN START TO ACT
Not for distribution
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UN COALITION AND GLOBAL PARTNERSHIP
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Address:  Haarlemmerplein 2, 1013 HS, Amsterdam
Site:  www.trueprice.org
Facebook:  /TruePrice.org
Twitter:  true_price
Tel.:  +31 202 403 440
Mail:  info@trueprice.org

CONFIDENTIALITY REQUEST AND DISCLAIMER
Information, data, and drawings embodied in this document are confidential and are supplied with the kind 
request that they will be held confidentially and not disclosed to third parties without the prior written 
consent of Impact Institute.

Address:  Haarlemmerplein 2, 1013 HS, Amsterdam
Site:  www.truepricefoundation.org
Facebook:  /TruePrice.org
Twitter:  true_price
Tel.:  +31 202 403 440
Mail:  info@trueprice.org

VERTROUWELIJKHEIDSVERZOEK
Informatie, gegevens en tekeningen in dit document zijn vertrouwelijk en worden verstrekt met het
vriendelijke verzoek om vertrouwelijk te worden behandeld en niet aan derden bekend te maken
zonder de voorafgaande schriftelijke toestemming van True Price Foundation
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